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INDIANA TURKEY MARKET 
DEVELOPMENT COUNCIL

Turkey Marketing Earns 1.5 Million Impressions
with Key Indiana Audiences

The Indiana Turkey Market Development Council (TDMC) entered a 
new phase of marketing in the second half of 2023. Needing to move 
on from a National Turkey “Peanut Butter and Jelly” media focus, 
the Council decided to segment and prioritize the following target 
audiences:

• Food Influencers 
• Rural Consumers

Thinking on each target audience, they created new campaigns which 
have generated over 1.5 million impressions. 

Some of the campaigns included:
• Print Media in My Indiana Home, Indiana 

Corn and Soybean Magazine, REMC “Indiana 
Connection.”

  

• Rising Consumers 
• General Indiana Consumers 
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• Partnerships with 
five Thanksgiving 
morning “Turkey 
Trot” Races across 
Indiana. TMDC 
provided the ever 
popular turkey 
ruler in participant 
giftbags.

• Hoosier Ag Today Media Placements that 
cover a wide variety of topics from production 
to nutrition.
https://www.hoosieragtoday.com/2023/10/24/
turkey-production-indiana-ag-economy/

• Electronic Billboard at the Indiana State Fair 

• AgriNovus Podcast Feature: We Have To Talk Turkey.
https://agrinovusindiana.com/2023/11/20/podcast-we-have-to-talk-turkey/  

Each impression shared important messages 
about Indiana turkey to continue building 
awareness, preference and appreciation for this 
important protein and its impact on Indiana’s 
economy.


